Ina-Ann Freeman, Ph.D.
Educator - Researcher

Profile

· International teaching and research experience in France, England, Canada, the United States, and Kazakhstan 

· Ten years’ teaching experience with a reputation for creative lessons and excellent class management skills both face to face and online
· Comfortable and experienced in developing rapport with and lending support to adult learners from diverse socio-economic and cultural backgrounds

· Enthusiastic participant – worked to successfully implement a thesis option for MBA students, an experiential masters’ level dissertation program, a simulation exercise as the capstone course in International Business, international debates as class exercises, international informational exchanges among students, and developed an International Visiting Professor Program

· Creative and intuitive problem solver – overcoming challenges such as non-available classrooms, students’ culture-shock, lack of equipment, and lack of texts

· Adaptive team member – quickly adapted to differing academic requirements 
· Easily and fully use e-resources to facilitate the learning of students
· Developed application for HCL and accreditation 

· Deeply committed to high quality education for all post-secondary students
Academic Preparation

DBA and EdD Adult Education Certification

CITI Collaborative Institutional Training – January 2012

Ph.D. – University of Birmingham, England 2004

· Academic scholarship, Department of Commerce, University of Birmingham, England

· Research Thesis Topic – Organization Design in Marketing

Masters of Business Administration – University of Birmingham, England, 2000
· Originally commenced at University of Calgary (thesis supervisor and advisor transferred universities when accepted a position in England as Head of Commerce)

· The University of Birmingham is accredited by AMBA and EQUIS and is listed in the September 2004 ‘Economist’ magazine as having the number one MBA program in the UK and number 25 in the world.

· Courses included:  Financial Accounting, Managerial Economics, MIS, Operations Management, Human Resources, Marketing Management, Strategic Business Analysis, International Marketing, Marketing Research, Ethics in Commerce, Project Management, International Ethics, Strategy and Organizational Behavior

· Dissertation Topic – Ethics in International Business
Masters of Social Work – University of Windsor, Ontario, Canada

· Concentration – Therapeutic Methods and Research

· Thesis Topic – Field Work Supervision

· Advisor:  Forrest C. “Bud” Hansen, Ph.D.

Bachelor of Social Work – University of Calgary, Alberta, Canada
· Concentration – Field Work and Research

Bachelor of Arts – University of Alberta, Edmonton, Alberta, Canada

· Concentration – Canadian Studies:  Political Science and Economics

Diploma of Business Administration – Southern Alberta Institute of Technology
Professional Highlights

Teaching - Online
Adjunct Faculty Online instruction, August 2015 to present


Trident International University

· Teaching online courses in Marketing
Associate Professor, Adjunct Faculty Online instruction, 2010 to June 2015

Jones International University

· JIU closed its doors 2015

· Awarded Outstanding Service Faculty Award, 2015

· Teaching online courses in Marketing and Management within the BBA, MBA, and DBA programs 
· Course development (Marketing Management at Undergraduate and Graduate Level))

· Received certification to teach in DBA

Associate Professor, Adjunct Faculty Online instruction 2009 - 2010

Saint Leo University, Florida

· Left due to change of department policy removing off-shore instructors

· Taught online courses in Marketing and Management within the MBA program
· Course development (Marketing Research)
· Organizing Committee for Conference organization re Distance Learning

Associate Professor, Adjunct Faculty, Ph.D. examiner 2009 – present


University of South Australia

· Examiner for Ph.D. and DBA program

Teaching – Traditional
Associate Professor, 2012 to present


Rockford University (as of 1 July 2013)
· Develop and teach graduate and undergraduate marketing and management courses

· Working with community organizations on committees and individual projects

· Member of the Internal Review Board (revised and developed IRB Policies)

· Instituted a thesis option for the MBA program and supervised students in their thesis (developed all paperwork necessary including policy and procedure)
· Advocated for and assisted in implementation of plagiarism policy

· Member of a committee to develop Faculty Reporting instruments and requirements for annual reports and university wide data
· Member of a committee to develop annual report for Economics, Business Administration, and Accounting department 
· Initiated, coordinated, and supervised community and university based student projects

· Initiated and supervised (with two other instructors) the Rockford Business Club for students
· Initiated, developed, and taught e-marketing courses
· Initiated, developed, and taught courses using online blended formats to enhance the students’ learning

· Co-chair with the Provost to develop and complete information necessary for accreditation with HLC
· Member of the Committee on Academic Assessment and Planning (CAAP) and the Concerns and Liaisons Committee

· Worked with the business club to initiate a community celebration of spring (Meltfest) that involved community members in a 5K run, a 10K cycle, sales booths, and onsite activities (this has now been successful for two years)
· Advisor for almost 100 MBA students

· Work with the director of Institutional Research on a number of projects related to student retention

· Worked with MBA student on international conference presentation and published paper stemming from thesis wherein I am the chair 
· Awarded an award May 2015 for incorporating community based learning projects into my  classes
Associate Professor, September 2007 - 2010

Groupe Sup de Co La Rochelle, France 
· Initiated and supervised successful Visiting Professor Program to bring in international professors 

· Initiated and supervised Eurasmus Professorial Exchange Program for French professors to visit European universities
· Worked with French professors to develop English conference and journal articles as well as English presentations

· Instrumental in developing plagiarism policy

· Collaborated with off-shore professors to develop international e-assignments and debates via computer technology between our classes 

· Developed course materials and taught multiple courses including Capstone courses, Management Strategy, International Marketing, Marketing Strategy, Tourism, Sport Marketing, and International Business in Undergraduate and Graduate programs

· Worked with foreign students in negotiating the school’s systems and requirements

· Worked with students to develop research memoires

· Researched, designed, and wrote international research proposals with other professors in other countries

· Worked with community business to foster positive relationships with school

· Part of a committee to assist the school’s AACSB accreditation application
· Developed a simulation game for capstone course for International Business students using online format and face-to-face
Assistant Professor, College of Professional Studies, 2006 – 2007


Mississippi Valley State University, Itta Bena, Mississippi

· Initiated Marketing Program in MBA program

· Developed course materials and taught Marketing Management and Managerial Communications in MBA, and Marketing and International Business in Undergraduate program

· Co-chair of Re-accreditation Committee

· Co-chair of MBA Committee – developed numerous documents including Student Manual and revision to plagiarism policy

· Faculty advisor for MBA Club

· Sole business faculty member participating in the “Writing Across the Curriculum” program

· Worked with community businesses to improve their operations

Assistant Professor, Department of Management and Marketing, 2005 – 2006


Northern State University, Aberdeen, South Dakota

· Worked with other faculty of School of Business in applying for accreditation with AACSB.

· Developed course material and taught Principles of Marketing, Retailing, Marketing Research, Advertising, and Consumer Behavior to Undergraduates

· Member of ADA Accommodation and Advisory Committee and Library Committee.

· Continued to develop research stream including community and academic research.

Visiting Professor Department of Management and Marketing, Assistant Professor, January – August 2005
KIMEP, Almaty, Kazakhstan

· Developed course material and taught International Management, Public Relations, and Business Marketing to Undergraduate and MBA students.  

· Develop new courses within new specializations.

· Served on a number of departmental committees including the Doctoral Committee, Academic Standards Committee, Quality Assurance Committee, and Research Committee.  

· Developed a guideline for students concerning plagiarism and referencing.  

· Worked to design methodology to ensure course and exam quality and equity throughout the department. 

· Ensured Catalog was consistent with course offerings.  

· Undertook selected consulting and research assignments for government, NGO, and business clients.

· Worked with Department Chair and College Dean on Sustainable Urban Futures Center initiatives.

· Worked with colleague in EU funded CSUF, “Civic and Women Rights Education for Young Women.”

· Continued to develop research stream including community and academic research.

Part time Lecturer to complete Ph.D., 2002 – 2003


University of Birmingham, England

· Developed course material and taught Marketing Research to graduate students, including classroom lectures, small group seminars, and field research using SPSS

· Created an environment of excitement about marketing research resulting in many students wanting to pursue this field upon graduating

· Developed course material and taught Introduction to Marketing to Bachelor’s level accounting students 

· Assisted in teaching MarkStrat, a computer simulation of a marketing environment

· Overcame language barriers through small group instruction

· Created an open atmosphere wherein students began to examine their skills in a holistic marketing environment and accepted negative results as a way to learn

· Worked with students to complete ‘live’ dissertation projects within the community

Sessional, 2001 – 2002


University of Lethbridge, Calgary Campus

· Developed course material and taught Marketing Research to Bachelor’s level students

· Assisted students in learning SPSS to use in a field work course assignment

· Introduced students to new concepts they commented were useful in other courses

· Created a learning environment wherein students were not afraid to risk

Sessional, 1995 – 1997


University of Calgary

· Developed course material and taught Social Work Methods to Bachelor’s level students

Management
Director, 2001 – 2002


MC College, Calgary Campus

· Director of small independent college for cosmetology and aesthetics

· Overcame and mediated numerous staffing difficulties, including staff-student conflict and inter-department conflict

· Increased student enrolment levels

· Increased college’s community PR and college-community collaboration

· Implemented marketing modules into one site’s curriculum

Social Work Contractor, 1988-1990, 1992-1995, 1996-1998

· Contracted with human services firms

· Responsible for all administrative aspects including budget preparation, compliance, and reporting and interim and final reporting to funding bodies

· Responsible for supervision of all workers and all cases

Research Consultant, 1992 – 2000
· Utilized SPSS and NVivo programs

· Qualitative and quantitative research methodologies 

· Survey and evaluation research techniques
​
Research and Teaching Interests

· Global / International Organization and Consumer Behavior 
· Global / International Marketing
· Marketing Communications 

· Ethics 
· CSR and Sustainability 

· Innovation and ICT

· Tertiary Education
Publications

Journal Articles and Papers

Freeman, I. & Bahar, E.D. (2016). Corporate social responsibility in Turkey: A conceptual paper. I-Manager’s Journal on Management, 11(2), 1-11. 

Freeman, I. (2016). Cross cultural awareness and CSR in Canada. I-Manager’s Journal on Management, 10(4), 10-25.

Freeman, I. & Chung, R. (2014). The logic of hermeneutics – A methodology for research today. Comprehensive Research Journal of Management and Business, Online at http://crjournals.org/CRJMBS/pdf/2014/August/Freeman%20and%20Chung.pdf.

Freeman, I., Grigg, G., Knight, P., & O’Reilly, N. (2014). Semiotic representations of Olympic mascots revisited: Virtual mascots of the Games. International Journal of Event and Festival Management,.5(1).
Freeman, I., Grigg, G., Knight, P., & O’Reilly, N. (2012). A vision of London in the 21st Century or just terrifying monsters: A semiotic analysis of the official mascots for the London 2012 Olympic Games. Leisure Studies, March, 31(3), 339-354. 
Freeman, I., Knight, P., & Butt, I. (2012). A tri-country marketing project – preparing students for the realities of a global marketplace. Journal of Teaching in International Business, 22(4), 1-22.

Freeman, I. & Hasnaoui, A. (2011). The meaning of corporate social responsibility: The vision of four nations. Journal of Business Ethics,100(3), 419-443.

Freeman, I. & Knight, P. (2011). Double-loop learning and the global student. Canadian Journal of Higher Education, 42(3), 102-127.

Freeman, I. & Hasnaoui, A. (2010). Diffusion and implementation of corporate social responsibility (CSR): The role of information and communication technology (ICT). Management & Avenir, 9(39), 386-406.
Rolland, S. & Freeman, I. (2010). A new measure of e-service quality in France. International Journal of Retail & Distribution Management, 38(7), 497-517. 

Freeman, I. & Andreeva-Sussin, I. (2010). International cultural competence in international business education: The need to respond. The International Journal of Environmental, Cultural, Economic, and Social Sustainability, 6(1), 355-370.
Freeman, I. & Selmi, N. (2010). French versus Canadian tourism: Response to the disabled. Journal of Travel Research, 49(4), doi: 0047287509349268v1.
Freeman, I. & Low, P.K.C. (2009). Growing Brunei’s competitive edge – Conserving the natural environment and cultivating tourism. Insights to a Changing World Journal, 2009(1).

Freeman, I. & Knight, P. (2009). Introduction to Special Edition of Journal of Electronic Commerce and Organizations, 7(1), i-vi. 

Freeman, I. (2008). Inventory planning in small business. Journal of Business Case Studies, 2008(2), 95-104.

Freeman, I. & Knight, P. (2007). Fostering global perspectives in undergraduate marketing students – A Kazakhstani/ Canadian collaboration. Canadian Journal of Higher Education, 37(2).

Freeman, I. & Low, P.K.C. (2006).  Place marketing:  The promotion of tourism in Kazakhstan.  Insights to a Changing World Journal, 2006 (4), 42-60. URL: http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1130849

Freeman, I. & Robertson, R.W. (2006).  The fashion modeling industry in transition economies:  An exploratory study in Kazakhstan.  Business Journal for Entrepreneurs, 2006 (3).

Freeman, I. & Zamastil-Vondrova, K. (2006).  A study to determine the application of androgogous learning in undergraduate education.  Global Education Journal, 2006(3).

Freeman, I. & Low, P.K.C. (2006).  The value of learning – A comparison between Kazakhstan and South Dakota.  Global Education Journal, 2006(3), 9-20.  URL: http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1130837.
Freeman, I., Knight, P., & O'Reilly, N. (2006).  Symbolism and the effectiveness of Olympic mascots. International Journal of Sport Management and Marketing,  2(1-2), 41-58.
Freeman, I. & Knight, P. (2006).  Regionalism in hiring practices of university business schools – A Canadian study.  Higher Education Policy 19(2) 205-224.

Freeman, I. (2006).  Performance management:  Is it enough?  International Journal of Business Performance Management, 8(2/3), 229-245.

Low, P. & Freeman, I. (2007).  Fashion Marketing to Women in Kazakhstan.  Journal of Fashion Marketing and Management, 11(1), 41-55.

Freeman, I. (2005).  Perspectives on studying abroad:  A survey analysis.  Institute of International Education Network Online Journal, URL:  http://www.iienetwork.org/?p=80123.

Freeman, I. & Thomas, M. (2005).  Consumerism in Education, International Journal of Educational Management, 19(2), 153-177.
Chapters in Books

Freeman, I. & Sun, H. (2017). Shandong province and tourism: An examination of World Heritage Sites. In L. Bourdea, M. Gravari-Barbas, Fr. Robinson, & M. Robinson. World Heritage sites and tourism (pp. 151 – 161). New York, NY.: Routledge. 

Chung, Chih-Ming (Ryan), Freeman, I., & Raudensky, J. (2016). Physical self-perception of college students in the United States, Taiwan, and China. In Advances in Psychology Research, Vol. 116. New York, NY: Nova Science Publishers, Inc.
Freeman, I. & Low, P. (2014). Green practices: A comparative study between southeast Asia and the United States. In S.O. Idowu, P.K.C. Low, & S.L. Ang (Eds.). Corporate social responsibility in the Asia Pacific region. USA: Springer.
Freeman, I., Grigg, G., Knight, P., & O’Reilly, N. (2014). A vision of London in the 21st Century or just terrifying monsters: A semiotic analysis of the official mascots for the London 2012 Olympic Games. In Leisure, Culture, and the Olympic Games. UK. ISBN: 0415826888
Freeman, I. & Freeman, A. (2012). Chapter 4 - Capacity building for different abilities using ICT. In T. Torres-Coronas and M-A Vidal-Blasco (Eds.). Social e-Enterprise: Value creation through ICT. Hershey, Pennsylvania: IGI Global. ISBN: 1466626674
Freeman, I. & Hasnaoui, A. (2011). Information systems. In M. Marvel & J.G. Golson (Eds.) Encyclopedia of New Venture Management.  Sage Publications, Thousand Oaks. ISBN: 9781412990813
Freeman, I. & Hasnaoui, A. (2011). Management Information Systems. In M. Marvel & J.G. Golson (Eds.) Encyclopedia of New Venture Management. Thousand Oaks: Sage Publications.  ISBN 9781412990813
Freeman, I. & Marechal, A. (2010). Retailing in France. In Kim-Shyan Fam, László Józsa, & James E. Richard (Eds.) Sales Promotion Techniques: Best Practice from Asia and Europe. Asia Business Research Corporation Limited. Available from: http://www.researchandmarkets.com/reports/1944566/sales_promotion_techniques_best_practice_from
Freeman, I. & Low, K.C.P. (2010). Retailing in Brunei Darussalam. In Kim-Shyan Fam, László Józsa, & James E. Richard (Eds.) Sales Promotion Techniques: Best Practice from Asia and Europe. Asia Business Research Corporation Limited. Available from: http://www.researchandmarkets.com/reports/1944566/sales_promotion_techniques_best_practice_from
Freeman, I. (2009). Confucianism – Can marketing benefit from adoption of Confucian values? In Kim Fam (Ed.) A Handbook of Confucian/Chopstick Marketing. Asia Business Research Corporation.

Freeman, I. & Higginson, N. (2007). Microcredit through the feminist lens: Toward a more equitable approach to social entrepreneurship. In José Antonio Rosa & Madhubalan Viswanathan, (Eds.) Product and Market Development for Subsistence Marketplaces, Advances in International Management Series 20, Joseph Cheng and Michael Hitt, Series Editors. Oxford: Elsevier, 171-191.

Freeman, I. & Auld, J. (2005).  Global navigation satellite systems technology: Critical issues. In Margherita Pagani, Ph. D. (Ed.), Encyclopedia of Multimedia Technology and Networking. Milan, Italy.

Freeman, I. (1995).  Field instructors’ perception of the social work field education process. In Gayla Rogers (Ed.) Conference on Field Education in Social Work. Calgary, Canada: University of Calgary. ​​​​​​​​​​​​​​​​​​​​​​​​​​​

Published Conference Proceedings

Freeman, I. & Papandreaou, M. (2016). An exploratory study of cross-cultural activity. Collaborative Conference on Language, Literature, & Linguistics, 19-23 August 2016, Barcelona Spain. 

Bahar, E.D., Kushubekova, S., & Freeman, I. (2016). Corporate social responsibility in the supply chain management: The case of the airline industry. West East Institute, 1-3 August 2016, Boston, USA.

Kushubekova, S., Bahar, E.D., & Freeman, I. (2016). Sexual marketing of women: Sex trafficking from former Soviet Union to Turkey. West East Institute. 1-3 August 2016, Boston, USA.

Freeman, I. & Papandereou, M. (2015). The effects of cross cultural activities on university students: An exploratory study. Academy of Business Research. 27 – 30 October 2015. San Antonio, Texas. 

Kim, K-C, Lee, S-S., Enrique, J.L., Freeman, I., & Susan, F. (2015). Not all supply chain members are innovative: An examination if Korean automotive industry value chain. International Scientific Workshop: Innovation in the East Asian Automotive Industry. 19-20 June 2015, Duisburg, Germany. 
Freeman, I. & Belhaj, M. (2015). Intelligence and learning styles and approaches: Spiritual intelligence in higher education. Spirituality and Creativity in Management World Congress, 23-25 April 2015, Barcelona, Spain.

Abreau, P., Freeman, I. Kebritchi, M. & Sussan, F. (2015). One size does not fit all: Bilingual training effectiveness in healthcare translation. Cross Cultural Counseling and Education Conference for Research, Action, and Change, 20-21 February 2015, Savannah, GA.

Tasso De Aquino, C., Robertson, R.W., & Freeman, I. (2014). Workforce development: Using online education to address major challenges and to develop potential solutions. VIII International Guide Conference and V Symposium on Education and Communication: The Future of Distance Education in Brazil and Around the World, 19-21 November 2014, Universidade Tiradentes, Aracaju, Brazil.
Freeman, I. & Gladyshko, O. (2014 October). The role of the subconscious in business decision-making. Global Business Conference, October 2014, Dubrovnik & Importanne Resort, Croatia.

Freeman, I. & Hasnaoui, A. (2013). Management Education, ICT, and students – are they co-evolving? ASAC conference, June 2013, Calgary, Canada.

Freeman, I. & Robertson, R. (2011). Corporate social responsibility: The importance of Awards in documenting and disseminating information on best practices. 2011 Global Business Conference, Sibenik, Croatia.

Freeman, I. & Hasnaoui, A. (2011). The evolution of Web 2.0: The impact on firms and society. 2011 AIM Information Sciences Conference, May 2011, Reunion Island.

Freeman, I., Knight, P., & Butt, I. (2011). A tri-country marketing project – Preparing students for the realities of a global marketplace. 2011 Administrative Sciences Association of Canada Conference, July 2011, Montreal, Canada.

Freeman, I., Knight, P., Griggs, G., & O’Reilly, N. (2011). Semiotic representations of Olympic mascots revisted – “Virtual” mascots of the games 2006-2012. 2011 Administrative Sciences Association of Canada Conference, July 2011, Montreal, Canada.

Freeman, I., Knight, P., & Butt, I. (2010). A tri-continental global collegiate marketing project: Reflections and recommendations. 2010 Marketing Management Association Fall Educators’ Conference. September to October 2010, Indianapolis, USA.

Freeman, I. & Biot-Paquerot, G. (2010). Tertiary education ratings – An answer whose time has come. 2010 Academy of Management, August, 2010, Montreal, Canada.

Freeman, I. & Belhaj, M. (2010). Culture and international marketing: A cross-cultural examination in Western Europe. 2010 EGOS Colloquium, June to July; 2010, Lisbon, Portugal.

Freeman, I. & Hasnaoui, A. (2010). Information and communication technologies (ICT): A tool to implement and drive corporate social responsibility (CSR). 2010 Information and Management  Association Conference, May 2010, La Rochelle, France. http://hal.archives-ouvertes.fr/docs/00/49/59/68/PDF/aim2010-FreemanI-HasnaouiA.pdf.
Freeman, I. & Hasnaoui, A. (2010). A four-nation study of the meaning of corporate social responsibility. 7th Congrés de l’ADERSE, RSE & Innovation. March, 2010.

Freeman, I. & Liu, C. (2010). Change, counterfactual thinking and entrepreneurial cognition: A cross-cultural study. 30th Babson College Entrepreneurship Research Conference, Lausanne, Switzerland, June, 2010.

Freeman, I. & Sun, H. (2010). Promoting the cultural and natural heritage sites in the Shandong Province, China. First International Conference World Heritage and Tourism Managing for the Global and the Local; Quebec City, Canada, June 2010.

Freeman, I. & Andreeva-Sussin, I. (2010). International cultural competence in international business education: The need to respond. Environmental, Cultural, Economic & Social Sustainability – An international Conference, Cuenca, Ecuador, January, 2010. 

Freeman, I. & Selmi, N. (2009). Are universities responding to the ICT needs of the tourism sector in France and Canada. International Conference & Internet Governance (ECIG 2009), Sousse, Tunisia October 2009.

Freeman, I. & Biot-Paquerot, G. (2009). Quality assessment in higher education. Professional Development Workshop for Academy of Management, Chicago, IL, August, 2009.

Biot-Paquerot, G. & Freeman, I. (2009). Mesure de l’efficience dans l’enseignement supérieur: le cas des classements de l’Étudiant de 2006 à 2008, Journée d’Étude du Réseau d’Étude sur l’Enseignement Supérieur (RESUP), Nanterre, Paris, France, 31 January 2009.

Fagerholm, R., Robertson, R. & Freeman, I. (2009). The European Union Enlargement (2004) and its influence on corporate social responsibility in the new member countries: The case of Slovenia. Saint Leo Conference on International Business, November 2009.

Freeman, I. & Higginson, N. (2009). Blended learning and globalizing international business students: Virtual teams across the water. Academy of Management, Chicago, IL, August 2009.

Freeman, I. & Cordier, V. (2009). Combining blended learning with double loop learning in higher education. Administrative Sciences Association of Canada, Niagara Falls, Canada, June 2009.

Freeman, I. & Hasnoui, A. (2009). Educating for innovation: A challenge for higher education. EURAM Conference, Liverpool, UK, May 2009.

Freeman, I. & Selmi, N. (2009). Le Tourisme des personnes handicapées: des prestataires touristiques peu dynamiques face à un marché dynamique. Association Française du Marketing. London, UK, May 2009.

Freeman, I. & Biot-Paquerot, G. (2008). Global evaluation in university rankings. Workshop on the New Challenges to the Economics of Business Schools and Universities. European Institute for Advanced Studies in Management. Paris, France. 4-5 December, 2008. 

Freeman, I. & Biot-Paquerot, G. (2008). Towards a global evaluation methodology in university rankings. Academy of Management, Anaheim, CA, USA, August, 2008.

Freeman, I. & Knight, P. (2008). Double-loop learning and the global student. Administrative Sciences Academy of Canada Conference, Halifax, NS, Canada, June, 2008.

Freeman, I. & Biot-Paquerot, G. (2008). Mesure de l’efficience dans l’enseignement superieur: Le case du classmenet de l’etudiant en 2006. Conférence Internationale de Gouvernance d’Entreprise. Bordeaux, France, May, 2008.

Freeman, I. & Biot-Paquerot, G. (2008). Evaluating the evaluator in tertiary education: The case of the French rankings. Annual Congress of the European Accounting Association, Rotterdam, Netherlands, April, 2008.

Freeman, I. & Guitel, V. (2008). “Tupi” or not “tupi”: Identity strategy developments of expatriates. LAEMOS 2008 Conference, Rio de Janeiro, Brazil, April 2008.

Freeman, I. & Rajanikanth, N. (2007).  A new model for product mix analysis:  A case study from the Mississippi delta.  Academy of Economics and Finance, Nashville, TN, USA, February 2007.

Freeman, I., Knight, P., & O’Reilly, N.J. (2006).  Semiotics of Olympic mascots – Administrative Science Association of Canada, Banff, AB, Canada, June 2006.

Freeman, I. & Knight, P. (2006).  Fostering global perspectives in undergraduate marketing students:  A Kazakhstani/Canadian collaboration – Administrative Science Association of Canada, Banff, AB, Canada, June 2006,

Freeman, I. & Higginson, N. (2006).  A feminist critique of micro-enterprise development in subsistence economies:  Towards a gender-based model of social entrepreneurship. Product and Market Development for Subsistence Marketplaces.  University of Illinois at Chicago, August 2006.

Freeman, I. & Knight, P. (2005).  The application of emotional intelligence in teams.  Administrative Sciences Association of Canada, June 2005, Toronto, Ontario.

Freeman, I. & Knight, P. (2005).  Regionalism in hiring practices of university business schools – A Canadian study: The 9th International Conference on Global Business and Economic Development, Seoul, Korea, May 2005

Knight, P. & Freeman, I. (2004).  Hiring criteria of Canadian business school: Focus on U.K. PhD graduates: Winner of Best Paper Award for the Management Education of Administrative Sciences Association of Canada, June 2004, Quebec, PQ. 
Freeman, I. (2003).  Mapping B-2-B interaction with the tetrahedron model. Academy of Marketing, Chicago, IL, USA July 2003.

Freeman, I. (2003).  Innovative marketing paradigms. Academy of Marketing Doctoral Consortium Lansing, MI, USA July 7-8, 2003.

Freeman, I. (2003).  Internationalization from a marketing perspective. Administrative Sciences Association of Canada, Halifax, NS, Canada June 14-17, 2003.
Miscellaneous

Developed and co-facilitated conference track on Venture Capital, Entrepreneurship, and Economic Development co-facilitator with Liang Guo, ABD and Dr. Sebastien Tran. European Conference on Innovation and Entrepreneurship Conference, Athens, Greece, 16-17 September 2010.

Conference organizer for International Business Conference, November 5-7, 2009, Saint Leo University, Florida, USA.

Examiner for Doctoral Research Thesis, University of South Australia, International Graduate Program.

Editorial Review Board Member, The International Journal of Environmental, Cultural, Economic, and Social Sustainability.

Editorial Review Board Member, Journal of Business Ethics. 

Editorial Review Board Member, Asian Journal of Business Research, ISSN 1178-8933.

Special Guest Editor with Peter Knight special edition of Journal of Electronic Commerce and Organizations 7(1). Topic area: Ethics.

Reviewer for Gupta, J.N.D. (Ed.) (E-mail: guptaj@uah.edu) (2009). Handbook of Research in Enterprise System.
Conferences Attended and Moderated

Attend numerous webinars from various organizations including Turnitin, The Chronicle, and others

Saint Leo Conference 2009. Online moderator and participant.

CIBER Conference for International Educators June 2007. Week-long conference with Michigan State University for educators teaching international business.

Administrative Science Association of Canada Conference, June 2006.  Session Moderator for two sessions.

12th Annual International Business Conference, October 2005.  Session Moderator for Roundtable Discussion.


Diversity Here and Now:  Holistic and Sustainable Approaches to Multicultural Learning, November 2005.
Northern State University International Business Conference October 2005. Session Moderator for session and Roundtable Discussion. Participant in Conclusion Presentation.

American Marketing Association Sheth Doctoral Consortium June 2003.
